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DON’T MISS THIS SEASON’S BOAT SHOW EVENTS!
St. Charles Boat Show - March 3-6 - St. Charles Convention Center

LOMDA In-Water Boat Show - April 22-24 - Dog Days
Clearance Boat Show - September 23-25 - Captain Ron’s
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Who’s representing YOU  
at the negotiating table? 

TDD for Bagnell Dam Boulevard fix?
By Nancy Zoellner

The proposed Lake Ozark 
Transportation Development 
District (TDD) is taking a slight 
detour. 

According to City Administra-
tor David Mitchem, after meeting 
with the staff in late January and 
discussing the proposed TDD 
plan, they all felt the message 
needed to be refined before tak-
ing it to the people for a vote.

“There was a general feel-
ing that we need to take a look 
at how we’re approaching this 
in order to fully engage the busi-
ness community and the large 
property owners. If there is rede-
velopment, the property owners 
along the Strip are the ones that 
will have to live with the TDD. 
We feel that we ought to be doing 
a better job of engaging them in 
a dialogue about it so they’re not 
blindsided,” he said. “I think we’ll 
be better prepared to do that in a 
few weeks.”

TDDs can impose a sales tax 
to be collected at an ongoing 
basis on all retail sales made in 
the TDD that are subject to taxa-
tion under Missouri law. (Mo-
tor vehicles, trailers, boats, and 
outboard motors are excluded.) 
The Lake Ozark TDD is seeking 
three-quarters of a cent. If ap-
proved, customers would pay an 
additional 15 cents in sales tax on 
a $20 purchase. 

At a recent meeting, aldermen 
and city officials agreed that be-
cause nine months of the year the 
vast amount of traffic on Bagnell 
Dam Boulevard consisted of visi-
tors, it was fair for them to help 
fund the repairs through the ad-

ditional sales tax. Traffic counts 
collected by Cochran showed 
that during the three days of the 
Magic Dragon Street Meet, 43,000 
vehicles, or 597.2 vehicles per 
hour, drove on Bagnell Dam Bou-
levard; 41,000 vehicles or 569.4 
vehicles per hour drove the road 
over Memorial Day weekend.

For a TDD to be established 
it must be approved by a simple 
majority of the voters residing 
within its boundaries. The Lake 
Ozark TDD runs from one end 

of Bagnell Dam Boulevard to the 
other, taking in all businesses 
located along the road and a resi-
dential area about a half-mile 
down Fish Haven Road. Mitchem 

said the city will likely use a mail-
in ballot for the vote.

If approved, the additional tax 
money would be forwarded to the 
Missouri Department of Revenue 
along with the other sales tax col-
lected. The special TDD tax would 
then be returned to the TDD 
commission to pay off bonds used 
to cover the costs of the outlined 
projects – in this case the repair of 
Bagnell Dam Boulevard. By law, 
the money can only be spent on 
transportation-related projects 

inside the TDD boundaries.
The idea of forming a TDD was 

originally proposed in 2019 after 
a study by Cochran Engineering 
estimated that the cost of repair-

ing and resurfacing Bagnell Dam 
Boulevard could be as high as $3 
million and former City Admin-
istrator Dave Van Dee said the 
city lacked available revenue to 
handle the project. 

The city held a special town-
hall meeting in November of 
that year to discuss the TDD plan 
with the public. However, after it 
became clear that the majority 
of the business owners weren’t 
familiar with funding mecha-
nism or how it worked, resident 

Rick Hasty was asked to head 
up a Lake Ozark Citizens Trans-
portation Committee that would 
meet with business owners and

continues on page 23

The thin black line depicted in this artist rendering 
outlines the borders of the proposed Transportation 
Development District (TDD) in Lake Ozark.
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Armchair
Pilot
By Nancy Zoellner

NO MASK – NO fLY. That’s the 
stance crew members on a Lon-
don-bound American Airlines 
flight took last month after a first-
class passenger allegedly refused 
to wear a mask and caused a dis-

ruption. With more than 120 pas-
sengers on board, the plane was 
over the Atlantic Ocean when the 
female passenger became verbally 
abusive. Crew members attempted 
to persuade the woman to follow 
the rules to no avail. Finally, after 
an hour into the flight, the pilot 
turned the plane around and flew 
back to Miami, where the flight 
originated. Law enforcement met 
the plane and escorted the woman 
off the plane, but unfortunately for 
everyone else on board, the flight 
was cancelled. Passengers were re-
quired to rebook on future flights.

If YOU’vE hAd your fill of tem-
per tantrums from unruly passen-
gers, required early arrivals, long 
waits on the tarmac, lost luggage 
and expensive snacks, you might 
want to consider semi-private air 
travel.  Offered on smaller 15-to 
30-person planes flying both do-
mestic and international routes, 
the cost is comparable to first-class 
commercial air travel. In most cas-
es, children under 2 are allowed to 
fly free on a lap; those over 2 will 
need their own seat - and some air-
lines even allow small or medium-
sized pets to travel in the cabin free 
of charge. Googling “semi-private 
air travel” will net hundreds of re-
sults.

fOR A SKY-hIgh look around 
your favorite vacation destination, 
consider a helicopter tour. Travel-
pulse.com’s website features a list 
of “top heli experiences around 
the world.” Some sites even offer 
vacation packages that tie into he-
licopter flights – or that can only 
be accessed by helicopter because 
of their location. Tours range from 
flights over active volcanos in Ice-
land to sunset champaign tours 
along the California coastline to 
exploring the Outback of southern 

Australia. They all promise breath-
taking views and memories that 
will last a lifetime.

TRAvELERS TO European Union 
nations will now be judged on their 
individual COVID situation rather 
than the situation in their country 
of departure, according to a story 
on travelpulse.com. In late Janu-
ary, EU members announced the 
change would start on February 1. 
Some members would lift all re-
strictions on travel for those hold-
ing a digital COVID-19 certificate 
that certifies they have been vac-
cinated with at least two shots in 
the last nine months and either a 
certificate of recovery from coro-
navirus or a negative test taken in 
the last 72 hours. Travelers without 
an EU Digital COVID-19 certificate 
will have to test negative 24 hours 
before or after arrival. Children 
under the age of 12 are exempt.

If YOU pLAN to vacation in the 
U.S. this year, you might want to 
keep an eye on the Johns Hopkins 
Coronavirus Resource Center. That 
site ranks states by COVID-19 test 
positivity rates and lists the num-
ber of new cases most recently 
reported as well as the number of 
tests conducted per 100,000 people 
in that state. States are arranged in 
descending order of test positivity 
rates with data for positivity rates 
and tests reported as seven-day 
moving averages. As of January 
25, Kansas was at the top of the list 
with 100 percent positivity rate on 
tests administered, 14,270 cases 
being reported daily and 304.4 
tests per 100,000 people being ad-
ministered daily. Missouri is in 
about the middle of the list with a 
34.1 percent test positivity rate.

ThOSE LOOKINg fOR the saf-
est locations based on crime rates 
should check out AdvisorSmith’s 
most recent “Safest Cities in Amer-
ica” rankings. FBI data released in 
September 2021, which includes 
crimes committed during the 
calendar year 2020, was used to 
create the rankings. Crimes con-
sidered included robbery, assault, 
rape, and murder, as well as prop-
erty crimes including burglary, 
larceny, and motor vehicle theft. 
A proprietary crime score was de-
veloped, based upon the severity 
of the crime with violent crimes 
weighing higher. Cities were divid-
ed into categories based on their 
population. Towns with popula-
tions under 10,000 were excluded. 
Cities with populations of less 
than 100,000 were labeled as small 
cities, cities with populations of 
100,000 to 300,000 were considered 
midsize cities and cities with pop-
ulations over 300,000 were labeled 
large cities. This study included 
2,837 small cities, 219 midsize cit-

ies, and 59 large cities, for a total of 
3,115 cities. Rye, New York, with a 
population of 15,692, was ranked 
safest small city with a crime score 
of 1.8. Carmel, Indiana, popula-
tion 103,100 was ranked safest 
mid-sized city with a crime score 
of 11 and Virginia Beach, Virgin-
ia, with a population of 450,858, 
was ranked safest large city with a 
crime score of 30.9. The complete 
report can be viewed by visiting 
https://advisorsmith.com/data/
safest-cities-in-america/#small

INTERESTEd IN TAKINg a 
“friendcation” this year? Writer 
Annie Daly put together a list of 
planning tips that are available on 
afar.com, an online travel maga-
zine. Here are just a few of her sug-

gestions: choose a leader for the 
group to keep things organized; 
before arranging activities, make 
sure everyone is onboard; when 
planning the trip, check out group 
rates on everything from airfare to 
hotels; use a phone app that every-
one in the group can access to keep 
everyone on schedule and keep 
plans and finances straight; and 
plan meals ahead of time to avoid 
problems with dietary restrictions. 
Googling “planning a friendca-
tion” will also provide numerous 
other guides.

BUSINESSES ExpERIENCINg 
staffing problems might want to 
consider providing employees with 
a vacation. FullContact, a world-
wide marketing firm, gives their 
employees money for travel on the 
condition that it is spent only on 
vacation and that they completely 
disconnect without checking work 
emails or making work-related 
phone calls on their trip. They 
started the program in 2012 when 
they had 10 employees and have 
continued, now providing trips for 
some 200 employees. According 
to a study by the U.S. Travel As-
sociation, workers left 768 million 
vacation days unused in 2018 – but 
even when employees did use their 
time off, more than 40 percent still 
checked work emails daily. The 
National Bureau of Economic Re-
search reported that since the pan-
demic, employees were working 
longer hours and taking off fewer 
days, resulting in burnout. 
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+ creative design  + quality construction  + competitive pricing  + professional turn-key execution 

Refinish your plaster pool with EcoFinish...

For additional information go online to EcoFinish AquaBright:  https://www.ecopoolfinish.com/aquabright/

Advantages:

• Non-fading.

• Non-slip.

• PH Neutral 
saves money 
on chemicals.

• Several colors 
to choose from.

BEFORE

AFTER

WITHOUT A 

SHADOW 

OF A DOUBT, THIS 

ECOLOGICAL PRODUCT 

REPRESENTS THE 

FUTURE IN FINISHES 

FOR POOLS

 OR SPAS! 

POOL AND PATIO RESTORATION

Exquisite
Font name is Great Vibes

by TXR
POOLSExquisitePOOLS

See us on  

and  

St. Louis / Lake Ozark -  573-552-8145   •  Toll free at  888-318-1346  •  101 Crossings West Drive Suite 200 - Lake Ozark, MO

Visit our new website:
www.TXRAC.com
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THE FIDUCIARY STANDARD

WE ANSWER TO A HIGHER AUTHORITY.

WEALTH & RETIREMENT PLANNING |  INVESTMENT MANAGEMENT |  TRUST & ESTATE SERVICES

Central Trust Company adheres to the “Fiduciary Standard” and will always act in the best interest 
of our clients regardless of the type of account or relationship. Call or visit us online today to learn 
how our free-from-con�ict investment selection process and adherence to the “Fiduciary Standard” 
differentiates us and how it will make a positive impact on your investment plan and performance.

WWW.CENTRALTRUST.NET | 573-302-2474 | 1860 BAGNELL DAM BLVD. | 2ND FLOOR

After decades of waiting, Rock Island supporters are 
seeing light at the end of the tunnel
By Nancy Zoellner

The Rock Island Trail has been 
a long time coming.

Chrysa Niewald, who has been 
involved in the Rock Island proj-
ect from the start, shared some of 
its history.

The railroad corridor hadn’t 
been used since around 1980. In 
about 1993 after the Katy Trail 
was acquired by the state, a group 
attempted to railbank the Rock 
Island Trail. However, another 
railroad entity was formed and 
under railbanking rules, if a rail-
road wants to acquire other rail-
roads that aren’t being used, that 
supersedes any railbanking. 

“Long story short, it lingered 
through the 90s- in about 1999 
an investor teamed up with Ame-
ren and they acquired the line. 
However, they never really used 
it, except for an area in St. Louis 
County where they stored rail 
cars after they stopped shipping 
coal to Labadie,” she said. 

Fast forward to about 2009. A 
group of people from the area got 
together to talk about what could 
be done about the eyesore than 

ran through the middle of all 
their towns. That’s kind-of where 
the rail-to-trail idea started. 

“Over the next couple of years, 
we formed an organization and 
did research on how to approach 
Ameren. We waited until around 
2012, which was after the Taum 
Sauk incident. As part of the set-
tlement with Missouri, Ameren 
agreed to allow the state to build 
a trail next to the Rock Island line 
from Windsor to Pleasant Hill. 
But when they finally started to 
do that, they found it was going to 
be too expensive,” Niewald said. 
“They went back to Ameren and 
asked them to railbank and then 
donate the 47 miles of corridor 
from Windsor to Pleasant Hill. 
We decided that was the time to 
approach them about the other 
144 miles.” 

In 2012 to 2013, the group 
started making connections. 
Then from 2014 to 2015, after 
other delays, Ameren negotiated 
with the state to formally aban-
don the line and then eventually 
transfer it over to the state. 

Between 2015 and 2018, Ame-

ren pulled the rail up and hauled 
the ties away at their expense.  
Missouri State Parks and Ameren 
signed an agreement in Decem-
ber 2019 to transfer the corridor 
pending a $10 million fundrais-
ing effort to help State Parks se-
cure and maintain the corridor. 

The Missouri state legislature 
created a Rock Island Trail entity 
whereby people could donate to 
the building of the trail. In 2019, 
the Missouri State Parks Foun-
dation, which raises money for 
state park capital improvement 
projects, hired a fundraiser with 
the intent of raising $10 million 
to maintain and build the trail. In 
the meantime, the Missouri leg-
islature passed a bill that would 
require state parks to build and 
maintain any fencing and gates 
that adjacent land owners would 
want. The corridor was trans-
ferred to Missouri State Parks in 
December 2021. 

“The big cost is rebuilding the 
bridges and tunnels but those are 
the things that will draw people 
to this trail. The Gasconade River 
bridge is about a quarter mile long 

and 100 feet over the river. There 
are also bridges over the Maries 
and Osage rivers and three tun-
nels, one is 1,600 feet long,” she 
said, adding that the scenery and 
the opportunity for users to travel 
from St. Louis to Kansas City and 
back again on different paths will 
make the Katy Trail–Rock Island 
Trail loop extremely popular. 
“The Rock Island runs through 
23 small towns. It’s going to pro-

vide access to our local parks and 
will be a big draw for the small 
communities along the corridor. 
Right now we’re waiting for the 
State Parks to tell us how to build 
the trail, so we can decide how to 
develop and fund our individual 
sections. I don’t know if the entire 
corridor will be completed in my 
lifetime, but it’s pretty exciting 
that it’s finally moving forward.”
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

3 Marketing 
Gems to Carry 
Into the New 
Year

Implement these three tips into 
your 2022 marketing plan and get 
ready to see some impressive results!
get different

Are you an apple or an orange?
If you have been following MSW 

Interactive Design’s social media, you 
have seen us talk about Mike Micha-
lowicz’s new book, “Get Different”. 
(And if this book is new to you, we 
highly suggest checking it out!)

One of the analogies used in this 
book is: If you are an apple in a bin in 
the produce aisle of a grocery store, 
it would be hard for you to stand out 
from all the other apples, right? Some 
might be a little shinier and some 
might look a little more colorful, but 
generally, they all look the same.

When you are promoting your 
business like everyone else in your 
industry, using the same language, 
techniques, and strategies, you kind 
of look the same too. So how do you 
stand out in a bin of apples?

You stand out by being an orange! 
Think of things that you can do differ-
ently, that are unique to you and your 
business, that will make you stand 
out from the crowd. You are all still 
“fruit” in this analogy, but now you 
are unique enough to catch the eye of 
new, potential clients.

Tip #1 - Don’t be like every-
body else.  Be different!  

You Can’t Be All Things to All 
People

Aim to be more than just a com-
modity.  Imagine that there are two 
paths in front of you, but you can’t 
take both.  In other words, you can’t 
be all things to all people. You can 
either build your business and build 
your messaging according to what is 
expected and simply become a com-
modity, or you can set out to exceed 
expectations and “get different” so 
that you become remarkable in com-
parison!

The idea is not to be a commod-
ity because, when you’re a commod-
ity, you suddenly begin competing on 
price, and that’s a quick race to the 
bottom.  Instead, create a unique to 
interact with customers, your vendors, 
and your team that makes your mes-
sage stand out as remarkable instead 
of ordinary.

Tip #2 - Be remarkable, not 
just another commodity!  

Appreciate Both the New and the 
Old

Existing clients & new clients are 
BOTH important in business.  Most 
people focus on the bulk, if not all, 
of their marketing investments on at-
tracting new clients, and often forget 
about keeping your current clients.

Don’t assume that current clients 
will always be there.  The most suc-
cessful businesses invest a portion 
of their marketing dollars to speak 
to existing clients from a service per-
spective.  Do this by exceeding expec-
tations by surprising your clients with 
great value or unexpected service.

Tip #3 - Nurture and exceed 
expectations of existing clients!  

Facebook:  http://Facebook.com/put-
thewebtowork
Twitter:  @PutTheWebToWork
Blog:   http://put-the-web-to-work.
blogspot.com
Sandy Waggett, Owner, MSW Interac-
tive Designs
MSW Interactive Designs LLC ~ We 
put the web to work for you!
573-552-8403
www.PutTheWebToWork.com

Sandy Waggett

Send Your public Event Information and 
News Releases to

Lakebusjournal@gmail.com
please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

Gourmet burger restaurant 
comes to the Lake
By Nancy Zoellner

Hy-Vee announced that on 
February 1, Wahlburgers would 
be opening in its Osage Beach 
store. Hy-Vee’s Market Grille Ex-
press was converted and transi-
tioned to become a casual, coun-
ter-service restaurant that will be 
open from 11 a.m. to 9 p.m. seven 
days a week. 

Wahlburgers is a nationwide 
casual-dining burger restaurant 
and bar chain owned by chef Paul 
Wahlberg and his brothers, actors 
Donnie Wahlberg, who, years ago, 
was also a member of New Kids 
on the Block, and Mark Wahlberg, 
also years ago, was a rapper. 

The Wahlburgers at Hy-Vee will 
include most of the same menu 
options as the full-service Wahl-
burgers locations, featuring its sig-
nature burgers, home-style sides, 
house made condiments, salads, 
sandwiches, shakes and a full-
service bar serving beer, wine, and 
cocktails. Customers will still be 
able to order their Hy-Vee break-
fast favorites from 6 a.m. to 11 a.m. 
daily.

Festivities to celebrate the 
grand opening were to begin 
when the restaurant officially 
opened at 11 a.m. A ribbon cut-
ting with members of the Lake 
Area Chamber of Commerce and 
representatives of Hy-Vee was set 
for 4:30 p.m.

Wahlburgers currently has 71 
restaurants in 22 states. To date, 
Hy-Vee owns and operates six 
full-service Wahlburgers locations 
and more than 50 Wahlburgers in 
Hy-Vee stores. Six are in Missouri – 
all are in Hy-Vee stores. Wahlburg-
ers can also be found in Canada 
and Germany, with restaurants 
planned for both Australia and 
New Zealand.

The Wahlburgers stared in 
their own American reality televi-
sion series that aired from January 
22, 2014, to July 31, 2019, on A&E. 
During its 10 seasons, Wahlburg-
ers aired 95 episodes and was 
nominated twice for Primetime 
Emmy Awards.

For those who have never seen 
the reality show, here’s A&E’s de-
scription: 

“The youngest of nine siblings, 
Mark and Donnie are no strang-
ers to being in the spotlight, but 
now it’s older brother Paul’s turn 
to shine as he takes on the chal-
lenges of running a burger joint 
that touts the family name. Even 
with his brothers’ full support, 
this proves no easy task as he 
gets caught up in a whirlwind of 
bustling kitchens, an impending 
expansion and everything in be-
tween. But, no matter what, Paul 
is careful to capture the flavor of 
their Dorchester home in every 
aspect of the restaurant.”

Be wary of HomeServe 
home protection plan
By Nancy Zoellner

Several customers of the Cam-
den County Public Water Supply 
District #4 recently received letters 
in the mail with the header “Infor-
mation Regarding Your Exterior 
Water Line.” 

The plain but official-looking 
letter informs the reader that re-
pairs to the exterior water line 
that runs on their property are 
typically the responsibility of the 
homeowner – but a homeown-
ers protection plan is available to 
cover those repairs.

A representative with the water 
company said the letter was not 
from them.

“We’re not sure how they got 
our customer list. We have gotten 
calls from people asking about it. 
We’re not advising one way or the 
other but if it is something you’re 
interested in, we do advise that 
you check with the Better Busi-
ness Bureau to make sure the 
company is legitimate and on the 
up and up,” she said. 

The CCPWS representative 
confirmed that homeowners are 
responsible for the line between 
the home and the meter, which is 

in the ground and usually located 
in the utility easement near the 
road. She also said pipes can de-
velop leaks. 

“Pipes, which are installed by 
the builder, could shift. Since we 
have rocky ground, a rock could 
puncture the line, or depending 
on how the pipe was run, there 
could be an issue with joints. Or 
someone could accidentally hit 
it when they’re digging,” she said. 
“When a leak is noticed – water 
is pooling on the ground - people 
will usually call us to come out 
and determine if the leak is before 
the meter, which makes it the wa-
ter company’s responsibility, or 
after, which means it’s the home-
owner’s responsibility. Usually if 
the meter is running, it means the 
leak is on the customer’s side. It 
could be underground or it could 
even be inside the house. How-
ever, if the meter isn’t running, it’s 
on our side and we fix those leaks.”

A check with the BBB found 
that HomeServe, which provides 
several different types of home 
protection plans, has had 566 
complaints filed against them – 
some as recent as January 2022 - 

but all were resolved. A complaint 
about water line protection filed 
January 10, 2020 reads:

“On November 30, 2021, I ob-
served water leaking from the top 
of my water heater. I called Home 
Serve and requested service. I 
was informed that I was eligible 
for serve under my plan and the 
cost for a service call was $50.00. 
It was further explained that there 
would be no one available for at 
least four hours. The water contin-
ued to leak causing a flood condi-
tion in my basement. As a result I 
called another service company 
and the problem was rectified. I 
called Home Serve to cancel the 
appointment, I was informed the 
$50.00 service fee would be re-
turned to me. I’ve called Home 
Serve and spoke to Kourtney. She 
stated I would be refunded my 
$50.00 within 5-10 business days. 
I still have not received my $50.00 
for the cancelled service call.”

The complaints against Ho-
meServe can be found at https://
www.bbb.org/us/ct/norwalk/
profile/water-and-sewer-line-
protection/homeser ve-usa-
corp-0111-87067998/complaints.
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Located at the entrance of the Osage Beach Outlet Marketplace
4558 Osage Beach Parkway | Osage Beach 573.348.2265  •  FBLake.Bank

Unleash the
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Our goal is to help you achieve your goals. We are at our 
best when helping businesses like yours grow and prosper. 
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business and meet your specific financing objectives. 
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Rail Trail system is on the right track 
By Nancy Zoellner

If all goes as planned, in com-
ing years Missouri could host one 
of the longest – if not the longest – 
public multi-use rail trail systems 
in the world.

In December, the Missouri De-
partment of Natural Resources 
accepted ownership of the 144-
mile Rock Island Corridor. The an-
nouncement was made at an out-
door ceremony at what was once 
the site of the Eldon Train Depot 
with Governor Mike Parson and 
other officials on hand. 

The trail will intersect with the 
Katy Trail which, at 240 miles, is 
the longest continuous rail trail 
in the nation, and it will link to 
the state-owned Rock Island Spur, 
which connects the Katy Trail to 
Kansas City. When completed, the 
rail-trail route will provide a 400-
mile loop that will allow users to 
bike or hike from one side of the 
state to the other, taking a different 
route each way.

“The Katy is already a draw, at-
tracting people from all over the 
world, and averaging 400,000 us-
ers per year. During the pandemic, 
it jumped up to well over 500,000. 
Once the Rock Island is complet-

ed, the trail system will provide 
an even bigger draw for Missouri,” 
said David Kelly, director of Mis-
souri State Parks. 

He said that since accepting 
the corridor they’ve been going 
through a planning process, hold-
ing three public meetings – one in 
Versailles, one in Owensville and 
one at Freeburg – to gather public 
input and talk about the goals of 
each community along the corri-
dor. An online survey at mostate-

parks.com is open through Febru-
ary 25.

Missouri State Parks represen-
tatives will also be holding com-
munity assessment meetings in 
each town along the Rock Island 
corridor to discuss their interest 
level in partnerships. Kelly said 
they’ve already met with com-
munities of Eldon, Versailles, and 
Owensville.

“Some communities are inter-
ested in building the section of 

corridor through their commu-
nity earlier than when we could 
get to it. We have specs for the trail 
and the trailhead – they’re so they 
know what’s involved when they 
apply for a grant or when they have 
the funds to move forward,” Kelly 
said, adding that they followed a 
similar process when they built 
the Katy Trail. “Boonville spe-
cifically wanted to build the trail 
through their community prior to 
us getting there so we did a similar 

agreement with them, where they 
constructed to our specs and stan-
dards.”

He said the city of Eldon has 
already started applying for grants 
and making plans to move ahead 
with the section that runs through 
their town. “And there are grant 
dollars out there – some that we 
administer - the Recreational 
Trail Grant, there’s a federal pro-
gram we administer through the

continues on page 17

Rails-to-Trails Conservancy map of the Rock 
Island Trail and Katy Trail State parks. 
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Help Camden County prepare for disaster – join CERT
By Nancy Zoellner

The Community Emergency 
Response Team members are not 
first responders. They are trained 
to provide support to first respond-
ers. CERT is activated by the Cam-
den County Emergency Manage-
ment Agency after a request has 
been received directly from part-
ner agencies, including fire depart-
ments, law enforcement, or other 
agencies.

To prepare volunteers to serve, 
CERT educates them in disaster 
preparedness and trains them in 
basic disaster response skills such 

as fire safety, light search and 
rescue, helicopter landing zone 
safety, and disaster medical opera-
tions. Having trained volunteers 
on the scene can free professional 
responders to focus on more com-
plex tasks during disaster situa-
tions.

However, volunteers are also 
needed at the Emergency Op-
erations Center (EOC). That’s why 
CERT also trains on team orga-
nization, radio communications, 
and how to properly fill out the 
paperwork that’s required by the 
Federal Emergency Management 
Agency.

Samantha Henley, director 
of Camden County’s Emergency 
Management Agency, said volun-
teers can train and then participate 
on three levels in Camden County 
– Level One participants just learn 
the basics so they can take care of 
themselves and their families until 
first responders can get to them. If 
they’re Level Two or Three they’re 
committed to attending monthly 
meetings, keeping up on training, 
and making sure their skills are 
being exercised so if there’s a large-
scale event, they’re not rusty. 

“They’re ready to roll out, just 
about like a first responder. Some 
roll out in the field, some are re-
quested to work in the EOC,” she 
said.

Currently, about 20 people 
are active in the Camden County 
CERT; 30 or 40 are on the roster – 

and they’re looking for more.
Meetings are held once a 

month at the EMA building at 12 
VFW Road in Camdenton, except 
in January and February, when 
it’s presented online.  CERT holds 
regular Basic 20-hour initial train-
ing classes 2-4 times per year, de-
pending on community interest 
and participation.

In addition to assisting with 
large-scale emergencies, CERT 
volunteers also have opportunities 
to assist in community events. Ac-
cording to Ranita Jones, assistant 
CERT coordinator and certified 

trainer, this year they were invited 
to operate a first aid tent at both 
Aquapalooza and at the Shootout 
by the Sunrise Beach Fire Protec-
tion District. “And those were fun 
– we got to enjoy some of the fes-
tivities while also providing an im-
portant service.”

Henley said because Miller 
County doesn’t have CERT, for the 
last few years they also worked the 
Magic Dragon Street Meet on Bag-
nell Dam Boulevard – and made an 
important difference.

“A woman stepped in a pothole, 
twisted her head, fell, may have 
hit her head, and nearly passed 
out. Because CERT members wear 
ANSI Class 2 safety vests, we’re 
very visible so someone ran to get 
one of the CERT members who was 
close by and they were able to help 
her until the first responders were 
able to make their way through 
the crowd,” she said, adding that 
in that instance, CERT volunteers 
used their training in communica-
tions, working with first respond-
ers, and handling crowd control. 
“As soon as something happens, 
people come running with their 
phones to take video and be the 
first to get it up on Facebook. CERT 
members are taught how to do 
body shielding, which is helpful to 
first responders who are trying to 
take care of victims. Our CERTs are 
amazing. They have been one of 
the most amazing groups that I’ve 
ever worked with.”

She also had high praise for Tim 
Giedd, who took over as CERT co-
ordinator in October, and Jones.  

“Tim is a former police offi-
cer and he has the experience in 
working with volunteers. Some of 
our people haven’t even met him 
yet due to the pandemic, weather 
impacting in-person meetings, et-
cetera, but he is working to bring 
everything up a level to make our 
CERT the best it can be,” Henley 
said. “Ranita is so organized, she 
is so capable and she gives and 
gives and gives. There’s no way to 
list all the things she has done for 

the organization. She’s constantly 
checking on things, generating 
ideas, and making sure the train-
ing is pertinent. She’s been a part 
of CERT for a long time and I’m so 
thankful she agreed to take on a 
leadership position.”

In the meantime, Henley is 
creating position task lists for 
the Emergency Operations Cen-
ters (EOCs). “Let’s say a tornado 
hits Camdenton. When you walk 
through the door, you’ll be handed 
a folder based on your position 
that will include a list of everything 
that needs to be done. Right now, 

I have 62 individual checklists so 
if we have a full-scale emergency 
– something the size of Joplin – we 
have the ability to open our com-
mand staff to 62 positions. As a 
Class 1 county, this is the level we 
should be operating at and noth-
ing less.”

Those who are interested in 
learning more about the local 
CERT should visit https://ccmo-
cert.com/

Information is also on the Face-
book page, facebook.com/CCMO-
CERT

573-365-2002 - www.millsinsurance.com

Love is in the air.  We celebrate our love
with our special someone with �owers, candy,

a romantic candle-lit dinner for two...
 

Ensure your loved ones are protected with
coverage that lasts long after the

roses and chocolates are gone.

See us today for your life,
health, personal and business

insurance needs.



Lake of the Ozarks business Journalfebruary, 2022Page 10

“Insurance Talk”
how does 
Infl ation Affect 
My Insurance 
Rates

Gas, food, clothing, services, 
etc is all increasing due to infl a-
tion. I bet you did not think that 
infl ation would also affect your 
homeowners and automobile in-
surance rates. 

Across the country we are see-
ing rises in homeowners’ insur-
ance. Home insurance custom-
ers are affected by the rate of 
infl ation in many ways; the most 
obvious is the rise in cost of the 
insurance itself. 

The cost of insurance is being 
driven by the infl ation of labor & 
repairs costs, supply chain disrup-
tions & shortages, and shortages 
of skilled labor. 

Building materials have in-
creased tremendously. Lumber 
prices have increased by about 
250% since April of 2020 based 
on a report from Fox News. Steel 
mills products are showing an 
increase of about 81% from the 
fi rst three quarters of 2021. Con-
tractors, like most businesses, are 
facing employee shortages. As 
costs are increasing more and 
more to repair or replace a dam-
aged home and personal proper-
ty/contents; insurance companies 
must increase the rates they are 
charging for insurance coverage.

Auto insurance companies are 
also being affected by infl ation. 
The cost for repairs to a car have 
increased, which is not all that 
surprising because repairing a 

car is mostly labor cost. 
While the technologies inside 

the car have changed, the need 
for a good mechanic hasn’t. As 
the costs of medical services 
have increased over the past; 
even in the last 10 years. Factors 
include the global chip shortage, 
the insuffi ciency of rental cars. 
Keep in mind your car insurance 
also covers medical expenses for 
the people who are involved in 
car insurance claims on top of 
their lost wages. Per an article 
from The Wall Street Journal, it is 
unclear how quickly people will 
return to their old driving habits 
and what that will do to accident 
frequency. Maybe people still are 
not driving to work as often as 
they did pre-pandemic, but peo-
ple have been taking a lot more 
road trips. Distracted driving is an 
issue everywhere and is on the 
rise; in big cities and small, peo-
ple texting, talking, or otherwise 
preoccupied with another activity 
while driving is being blamed in 
part for more crashes.

Katie peacock, CISR

Make use of winter and SCORE
It’s wintertime in the Ozarks – 

the perfect time to sit down, put 
your feet up – and get some help-
ful tips on how to improve your 
business from SCORE, which will 
be once again holding free live 
webinars all month long. The we-
binars all begin at noon Central 
Time and last one hour. To reg-
ister or get more information on 
the presenters, visit https://www.
score.org/live-webinars.

February 8: Small Business 
Resilience - How to Sharpen Your 
Focus and Decrease Stress

Join this live webinar and 
bring your own chocolate! Every 
business owner will go through 
hard times and staying resilient 
can be the difference between 
the businesses that succeed and 
the businesses that don’t. In this 
webinar, founder and CEO of 
MYRetreat Inc., Melissa Mueller-
Douglas, will demonstrate how 
you can improve your resilience 
and sharpen your focus with an 
experiential learning technique 
called mindful eating. Not only 
will  you have an excuse to eat 
chocolate, but you will also learn:

∙ How being mindful can make 
you feel less fatigue

∙ How to improve your resil-
ience and decrease stress

∙ Four tools to sharpen your 
focus

February 10: The 7 Secrets to 
Mastering Your Sales Pitch

Studies show that most sales 
communication fails to perform 
in the first meeting, but even 
worse, it absolutely collapses 
when your audience tries to “re-
tell” your message to other key 
decision makers in the vital “sec-
ond meeting.”  In this webinar 
you’ll learn:

∙ How to transform your sales 
and marketing messaging from 
complex and sender-oriented, to 
simple, memorable, and easily 

“re-tellable.” 
∙ How to frame your message 

using a small number of pow-
erful ideas that will allow your 
value proposition to really take 
hold in your audiences’/custom-
ers’ brains.

∙ How to use improved mes-
saging to drastically shorten 
sales cycle times, increase sales 
close rates, and ensure that your 
value proposition is consistently 
delivered, regardless of channel 
or medium.

February 15: Grow Your Busi-
ness Brand by Becoming a Self-
Published Author

Writing a book is not just for 
novelists, it can be a great invest-
ment for your business. In fact, 
publishing a book can help posi-
tion you as an authority in your 
service field and bring in leads 
and revenue for your business. In 
this webinar, Chandler Bolt, CEO 
of Self-Publishing School, will 
give you key strategies on how to 
write and publish your first book 
in as little as one week:  

∙ How to increase your visibil-
ity, credibility, and revenue with 
a self-published book

∙ Action-taking steps you need 
to take now to reach your author 
goals 

∙ How to leverage your book to 
grow your authority, income, and 
business

February 22: Keys to a Suc-
cessful Black Owned Business 
Startup

New businesses are on the rise 
across the United States, and par-
ticularly in the black community. 
If you’re an entrepreneur with a 
good idea, it might be the right 
time to finally start your busi-
ness.

Join this educational webinar, 
presented by owner and CEO of 
PKJ Consulting Phyllis Johnson, 

to learn how to plan your start 
up, grow your business, and suc-
ceed in your industry. The keys to 
starting your business including:

∙ Basics of a Business Plan
∙ Understanding the Market
∙ Startup Capital
∙ The Importance of Network-

ing and more
February 24: E-Commerce 

Technology - Level Up or Level 
Off?

You opened a business be-
cause you are passionate about 
creating a product or service you 
know customers need – but may-
be you’re not quite as passionate 
about the technology part of the 
equation. Technology can have 
as many questions as it does an-
swers, and a big one is whether 
your existing technology can 
scale with you to enable your 
business to succeed and grow.

If your technology system 
can’t take your business where 
you want it to be five years from 
now, you need an exit plan that 
makes it easy to scale to that lev-
el. In this session, FedEx Services 
Customer Technologies Manager 
Christina Roushakes will share 
expertise on the need to re-plat-
form technology, shipping sys-
tems and solutions, and dive into 
order and warehouse manage-
ment options to grow your busi-
ness. You’ll learn about:

∙ Planned re-platforming tech-
nology to level-up your business, 
not level out

∙ How to evaluate shipping 
system options, such as Integra-
tions, proprietary solutions, and 
third-party solution providers

∙ The unseen pitfalls with tech-
nology, and tips to avoid them

∙ Order and warehouse op-
tions that that will scale with 
your business

APRIL 8th & 9th - 8pm - Regalia Hotel

Visit www.ticketor.com/theregaliahotel/  for Tickets and Show Information!

FRIDAY & SATURDAY, APRIL 8-9, 2022 • 8 PM SHOWS
REGALIA HOTEL • 250 RACQUET CLUB DR., LAKE OZARK, MO

THE HIGHLY-ACCLAIMED AWARD-WINNING BEATLES EXPERIENCE RETURNS TO THE LAKE!

LIVERPOOL LEGENDS - APRIL 8th & 9th - 8pm - Regalia Hotel
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Let me help make your 
dreams come true!

Five ways for you to slay Valentine’s Day this year
Valentine’s Day is no longer just 

for the happy couples. Whether 
you’re married, dating or content 
being single, there are ways for 
everyone to celebrate love of all 
kinds, including romance in 2022, 
regardless of relationship status.

1. Custom Cards. SmashUps 
from American Greetings can 
help prioritize love and romance 

any day of the year. There are 
SmashUps specifically for Valen-
tine’s Day, with romantic mes-
sages from celebrities like Michael 
Bolton and Smokey Robinson. 
However, these ecards aren’t just 
for couples on Valentine’s Day. 

There are plenty of options for love 
and friendship, like hilarious vid-
eos of talking dogs, cats and koa-

las. The customizable ecards let 
you send personalized messages 
to your boo, your bestie and your 
brother for a variety of holidays 
and occasions.

2. FaceTime. Couples who are 
separated by distance might have 

to settle for a candlelit FaceTime 
instead of the in-person dinner 
they had in mind. Luckily, ro-

mance in 2022 means technol-
ogy can keep us connected, even 
when we’re apart. If you’re cele-
brating from a distance this Valen-
tine’s Day, consider shipping gifts 
to your significant other or gal pals 
and opening them together while 
you’re on a video call, or make the 
same recipe and eat it together on 
FaceTime.

3. Swipe Left. Many modern-
day love stories start with a simple 
swipe to the left on a dating app. If 
you’re hoping to meet new people 
but aren’t sure where to begin, 
consider having some fun with 
online dating apps like Bumble, 
Hinge and Tinder. They’re not 
just for those looking for love. 
Many have friendship features, 
like Bumble BFF, which works the 
same way, but connects you with 
others looking for friendships too. 
This can be particularly useful for 
those who are moving to new cit-
ies, seeking roommates, or look-
ing to network with others who 
are around the same age or share 
similar interests.

4. Did Someone Say Galen-
tine’s Day? Originally created by 
fictional character Leslie Knope 
in the television series “Parks and 
Recreation,” Galentine’s Day is all 
about female friendships and the 

laughter, joy and support they 
bring to our lives.

Galentine’s Day can be spent 
as simply or elaborately as you 
please. Some gals might get to-
gether to exchange gifts of candles 
and fuzzy socks for the occasion, 
while others might have a glass of 
wine and gossip over a charcute-
rie board. For some, the holiday 
may just be a reason to call your 
friends and check in on them. Sin-
gle or taken, Galentine’s Day is a 
reminder to glorify your girl gang.

5. Self-Care. Being alone on 
Valentine’s Day can feel a little 
lonely, but the day doesn’t have 
to be painful. If you’re spending it 
on your own, plan a day at the spa, 
take a group workout class or cook 
yourself your favorite meal. Self-
care is the perfect way to honor 
the strong and independent per-
son you are.

Romance in 2022 can be din-
ners for two with flowers and 
chocolate, but it can also be cel-
ebrating the mystery and magic 
of an ordinary day with a custom 
ecard, dinner with gal pals, or 
spending time doing things you 
enjoy on our own.

(c) Morsa Images / iStockPhoto
StatePoint
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Dispatcher shortage leaves 
Lake Ozark calling for help
By Nancy Zoellner 

The Lake Ozark Police Depart-
ment and the Miller County E-911 
Dispatch Center are attempting 
to work out an agreement that will 
allow the county to temporarily 
handle dispatching services for 
the city’s police department. Ne-
gotiations began after Lake Ozark 
lost too many dispatchers to ad-
equately serve the community.

When a 911 call is made by 
someone in Lake Ozark, because 

the city does not have 911 capa-
bilities the call goes to the Miller 
County 911 Center. There a dis-
patcher determines the type of 
service needed. If it’s fire or am-
bulance, the dispatcher sends the 
appropriate professionals to the 
scene. However, if law enforce-
ment assistance is needed, the 
dispatcher routes the call to the 
LOPD dispatcher, who sends po-
lice.

Police Chief Gary Launderville 
said they need five full-time and 
two part-time dispatchers to pro-
vide that coverage on a 24-7-365 
basis.

“We had that at one time. How-
ever, after one dispatcher left to 
attend the law enforcement acad-
emy, one left to take a higher-pay-
ing job elsewhere, and one went 
on an extended medical leave, we 
were down to two full-time and 
two part-time people,” he said. 
“Then (in late January) one of the 
full-time dispatchers turned in 
her two-week notice. That leaves 
me with one. We had been oper-
ating in emergency mode but we 
can’t even do that anymore.”

His point was proven recently 
when a part-time dispatcher 
got sick while on duty and had 
to go home. LOPD calls had to 

dispatched by Miller County be-
cause there was no one at Lake 
Ozark to handle them.

“They took calls for us for six 
or seven hours and everything 
went fine. Miller County has 
said they’re willing to provide 
dispatch services for us on an 
emergency basis – a short-term 
basis – a 30-day basis. We’re just 
trying to work our way through 
the maze to makes that happen,” 
Chief Launderville said, whenev-

er Miller County E-911 dispatch-
ers handled incoming calls from 
Lake Ozark for law enforcement 
assistance, they would be send-
ing Lake Ozark police officers and 
not Miller County deputies to re-
spond. 

Chief Launderville said once 
the switch is made, during the 
daytime hours Monday through 
Friday, office staff will answer 
calls that come in on the LOPD’s 
business line. After hours, those 
calls would also get transferred to 
Miller County.

The chief also said that al-
though he expected they’d have 
a few bumps along the way, be-
cause his department recently 
switched to the Missouri State-
wide Interoperability Network 
(MOSWIN) system, it will be easy 
to reprogram the officers’ radios 
to be compatible with Miller 
County’s system – at no added 
expense. MOSWIN is a network 
of communications towers, base 
stations, and communications 
software that provides interoper-
able communications to public 
safety agencies that use the sys-
tem.

According to a representative 
with the Miller County 911 Cen-
ter, they use Omnigo software for 

their computer aided dispatch 
(CAD), and they have enhanced 
911 so when a call comes in on a 
landline, the exact address is pro-
vided. A special program allows 
them to also locate most call-
ers using mobile phones. Miller 
County 911 currently dispatches 
for all of Miller County, includ-
ing five ambulance bases, as well 
as Iberia Police Department and 
the Brumley, Iberia, Tuscumbia, 
Moreau, Rocky Mount, and St. 

Elizabeth fire departments, all 
of which are volunteer, as well as 
the Lake Ozark Fire Protection 
District.

In the meantime, Chief Laun-
derville said he has continued to 
search for people to hire and be-
lieves he has two who are inter-
ested. He’s also looking for other 
avenues to recruit but said Lake 
Ozark isn’t the only agency seek-
ing dispatchers. In a recent con-
versation with Osage Beach Po-
lice Chief Todd Davis, he learned 
that when fully staffed, Osage 
Beach PD has 11 full-time and 
one or two part-time dispatchers. 
They are currently operating with 
four. 

“The Camden County Sheriff’s 
Office is advertising for dispatch-
ers, Cole County is advertising 
for dispatchers, Boone County is 
looking for dispatchers – we are 
not alone in this struggle,” Chief 
Launderville said. 

According to a 2021 report 
from the International Acade-
mies of Emergency Dispatch, 911 
call centers across the country 
are experiencing staffing short-
ages. Some centers are struggling 
with as much as 30 percent to 50 
percent vacancies. 

Take an active role 
in the community
By Nancy Zoellner

Osage Beach is hoping to find a 
few people willing to serve on its 
Planning Commission.

City Planner Cary Patterson 
said to be considered, they must 
be residents of Osage Beach and 
have an interest, if not experience 
or a background, in community 
development, land use, real estate 
or other relevant field. The meet-
ing packet contains a description 
of the position:

The Planning Commission is 
a board of volunteers that is ap-
pointed by the Mayor and the 
Board of Aldermen. Its function is 
to review and make recommen-
dations to the Board of Aldermen 
on matters concerning develop-
ment, the Land Use Code, and 
Zoning Map of the City of Osage 
Beach, including amendments 
and changes thereto. Recom-
mendations will be made with 
consideration of conformance to 
the Osage Beach Municipal Code 
along with the following:

• Relatedness of the proposed 
amendment to goals and outlines 
of the long-range physical plan of 
the City.

• Existing uses of property 
within the general area of the 
property in question.

• The zoning classification of 
property within the general area 
of the property in question.

• The suitability of the property 
in question to the uses permitted 
under the existing zoning classi-
fication.

• The trend of development, 
if any, in the general area of the 
property in question, including 
changes if any, which have taken 
place in its present zoning clas-
sification.

Our goal in regulating is to pro-
vide adequate provision for trans-
portation, water, sewer, schools, 
parks, and other public needs in-
cluding safety, health and general 

welfare, light and air, while con-
serving the value of buildings and 
property through encouraging 
the most appropriate use of land 
within the municipality.

Patterson said those who serve 
are expected to attend one meet-
ing per month.

“They will always get a packet 
with all the land use requests and 
reports a minimum of one week 
ahead of the meeting. When I 
send out the packets of informa-
tion there will be a location map, 
any platting that will be done, a 
narrative on where It’s located 
and an aerial photo with an arrow 
pointing to the land in question. 
If they have any questions at all, 
they’re always welcome to come 
in and talk to me. I’m at their dis-
posal because I work for them,” he 
said.

Susan Ebling, who has a back-
ground in real estate and devel-
opment, is chairman of the com-
mission. Nancy Viselli, former 
Osage Beach city administrator, 
is secretary.

“We have vacant seats because 
we lost a couple members during 
COVID, another member sold her 
home and moved out of the area, 
and Kellie Schuman was appoint-
ed as Ward III alderman. We’d 
like to get to 11. We like to keep 
it an odd number because every 
member is a voting member,” Pat-
terson said.

The city also has other com-
mittees that are filled by vol-
unteers – the Board of Appeals, 
Board of Adjustment, Citizens 
Advisory Committee, Joint Sewer 
Board, Liquor Control Board, and 
TIF Commission. For more in-
formation email the city clerk at 
tberreth@osagebeach.org. Those 
who are interested in serving can 
also email Mayor John Olivarri at 
jolivarri@osagebeach.org.
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TECHNOLOGY AND LIFESTYLE Cool Gadgets and Gizmos
for the Geek in All of Us

Amazon’s Astro household robot was released a few months ago, but 
the hype surrounding this gadget has not died down. The robot, which 
comes equipped with everyone’s favorite A.I. assistant, Alexa, was 
created to monitor your home when you’re not around. Astro features 
“intelligent motion” to navigate around your home, and go where you 
ask it to. Your handy home robot will also send you notifi cations if it 
detects an unrecognized person or certain sounds when you’re away. 
$999 Amazon.com

Astro Household Robot
The new Microsoft Surface Pro 8 2-in-1 laptop (starting at $999) is 
marketed as the “most powerful Pro” to date. Microsoft says they created 
the laptop-tablet combo with the modern workplace in mind, so features 
include a powerful 11th-Gen Intel Core processor, a kickstand that can be 
adjusted to any angle, and a generous 16-hour battery life. The tablet is 
also incredibly lightweight, starting at just 1.96 pounds, and has a Surface 
Slim Pen 2 storage. Prices don’t refl ect the keyboard/case and the pen. 
$999 and up Microsoft.com

Microsoft Surface Pro 8
This is the fi rst foldable phone that might be worth a go. There’s no 
sacrifi cing on processing power or features, with an octa-core processor 
inside, plenty of RAM and a 120Hz display. Plus it’s waterproof. Folding 
the phone will split the display in two, so you can, for example, sit the 
phone on the table to watch videos. There’s also a small screen on the 
back so that you can see notifi cations when your phone is shut. We 
personally can’t wait to see what they do with foldable tablets next. 
$699 BestBuy.com

Samsung Galaxy Z Flip3

New Tech for a Great 2022
If you’re thinking about hitting 

the reboot button and giving your 
tech a refresh, here are a few tech 
gadgets and developments to look 
forward to this year, all of which 
can help you organize your life 

and better stick to your goals.
• Wearables to keep you on 

track: The popularity of wear-
able devices like smartwatches 
has increased dramatically, with 
sales forecasted to reach more 

than one billion worldwide this 
year, according to Statista. Now, 
there’s a smartwatch fit for every 
member of your family. For ex-
ample, T-Mobile’s SyncUP KIDS 
Watch keeps kids and their par-

ents connected, featuring talk and 
text with approved contacts, real-
time location tracking and virtual 
boundary alerts. For adults look-
ing to stay connected and crush 
their fitness goals, the Samsung 
Galaxy Watch4 Series delivers a 
seamless call-text-notification 
connection no matter where you 
are, as well as fitness and health 
functions like auto workout track-
ing, advanced run coaching, body 
composition analysis and group 
challenges for that extra push. For 
a limited time, these watches are 
free at T-Mobile with 24 months of 
bill credits when you add a quali-
fying watch line to your current 
rate plan.

• Smart systems for your home: 
Statista estimates nearly 37% of 
homes own a smart home device 
that can monitor everything from 
doorbells to lightbulbs to house-
hold appliances. Now, smart 
home devices are taking it to the 
next level with centralized smart 
home systems. Samsung’s Smar-
tHub system is compatible with 
more than 5,000 products, includ-
ing household appliances and 
home security systems, so you 
can do tasks such as control your 
home’s thermostat or preheat 
your oven from the tap of an app 
or wall-mounted system.

• New, more affordable 5G 
smartphones: More smartphones 

are debuting using the 5G net-
work, including the Samsung A13 
5G – the brand’s most affordable 
5G smartphone. Priced at $249.99, 
it sports an edge-to-edge 6.5-inch 
HD+ LCD display, a triple rear 
camera and 5MG front camera, 
and is packed with a 5,000 mAh 
battery with 15W fast charging ca-
pabilities.

• Ditch the Wi-Fi for a 5G wire-
less plan upgrade: Wi-Fi has his-
torically given us the speed and 
capacity we need to stay connect-
ed on the go, but today, super-fast 
5G networks are enabling us to 
forget Wi-Fi. Now, you can use 
the secure, high-speed hotspot 
capability of your 5G phone to 
keep all devices and others con-
nected. 5G is giving us on-the-
go speeds that are just as fast, or 
faster, than Wi-Fi. T-Mobile offers 
wireless plans like Magenta MAX 
that is specially designed for all 
that 5G phones can do, including 
unlimited smartphone data and 
one of the most generous hotspot 
plans in the industry, with 40GB 
per month of high-speed mobile 
hotspot data included.

These are just a few tech up-
grades to take advantage of to get 
the tech refresh you deserve right 
now.

PHOTO SOURCE: (c) goroden-
koff / iStock via Getty Images Plus

StatePoint



Lake of the Ozarks business Journalfebruary, 2022Page 14

A Matter of Trust
Business Owner 
Survival Guide

If you are reading this article, you 
likely have either built a successful 
business or advise those who have. 
Starting, nurturing, and growing 
a business is a time-consuming 
endeavor that requires focus, sacrifi ce, 
and self-discipline. However, those 
same skills can sometimes limit a 
business owner’s ability to strategically 
plan for the future of their business, 
including succession planning, 
mitigating risk, contingency planning, 
and more. This article will set forth 
some possible planning strategies for 
the busy business owner to consider. 
In sum, business planning requires a 
collaborative, team-based approach 
with a CPA and an Attorney and 
Financial Professional (preferably a 
CFP). Assembling this team is essential 
for your success.

Before an outright sale of a 
business is contemplated, the fi rst and 
most necessary step should be to get a 
professional valuation of the business 
through a qualifi ed CPA. This valuation 
should become the basis upon which 
all business plans are developed. 
Without a proper valuation, planning 
might not be appropriate for the 
situation and worse, undercapitalized. 
Identifying a qualifi ed valuation CPA 
to complete yours is something with 
which your fi nancial professionals may 
assist.

When contemplating an 
outright business sale to an 
outside entity, the fi rst or 
foundational level of planning 
should be contingency planning. 
Contingency planning addresses 
situations when there are other owners 
or employees who might purchase the 
business; and, how they might do so.

If there are other owners or 
employees who wish to purchase 
the business, seeking out a team 
including an Attorney and a fi nancial 
professional to consider drafting 
and funding Buy-Sell Agreement(s) 
might be appropriate. A Buy-Sell 
Agreement allows for other owners or 
employees to purchase the business 
in the event of unexpected events 
including unexpected death and/
or premature incapacity (including 
viral and pandemic related illnesses). 
The attorney would draft the Buy-
Sell Agreement while a fi nancial 
professional can arrange funding 
mechanisms for the Agreement.

The next level of contingency 
planning involves retaining and 
mitigating the risks of losing key 
employees who are essential to a 
business. To identify these individuals, 
a business owner might look at their 
employee roster and ask, “If I lost 
Employee X, how would that impact 
my business?” If there would be a 
material detriment to your business 
if that employee left, they are a key 
employee.

Retaining Key Employees requires 
a similar process to Contingency 
Planning, as it requires the same 
team of advisors— CPA, Attorney 
and fi nancial professionals. Common 
retention methods for Key Employees 
may include specialized Deferred 
Compensation plans and other bonus 
structures, tied to legal agreements.

Retention can involve optimizing 
company-wide employee benefi ts and 
retirement plans. It is essential in this 
competitive job market that employees 
understand, utilize, and appreciate the 
benefi ts they are offered. Your fi nancial 
professionals can assist in this regard.

Mitigating the risk of unexpectedly 
losing Key Employees primarily 
involves consultation with fi nancial 
professionals, who can identify 
methods of mitigating and funding the 
business if Key Employees prematurely 
die or become incapacitated.

At Central Trust Company, we 
are able to serve as a fi nancial 
professional in these situations. To 
learn more, contact Trenny Garrett 
at trenny.garrett@centraltrust.net or 
(573) 302-2474.

The information in this article is 
not presented as personal, fi nancial, or 
legal advice and should not be relied 
upon as a substitute for obtaining 
advice specifi c to your situation.

Trenny garrett, J.d., CTfA
Senior Vice President
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Unprecedented funding now 
for Missouri families who need 
help paying utility bills

Ameren Missouri offers CO-
VID-19 ‘Clean Slate’ funds, 
connects customers to newly 
expanded energy assistance pro-
grams

More customers than ever be-
fore are eligible for help paying 
their utility bills after Ameren 
Missouri and the state of Mis-
souri have expanded several util-
ity assistance programs. As a re-
sult, families across the state can 
take the first step today, which is 
reaching out for help. 

The state of Missouri recently 
updated its federally funded 
Low-Income Home Energy Assis-
tance Program (LIHEAP) to pro-
vide more funding and expand 
eligibility requirements. Here’s 
what that means for qualifying 
Ameren Missouri customers:

A disconnection notice is not 
required.

Energy assistance payments 
have doubled for both LIHEAP 
programs. The Energy Crisis In-
tervention Program (ECIP) pay-
ment is now $1,600 in the winter 
and $1,200 in the summer.

Assistance is available year-
round.

“There is no better time to ap-
ply for LIHEAP and other energy 
assistance funding. In the last 
year, the state of Missouri has 
increased the eligibility limits 
and doubled the amount of as-
sistance each household can re-
ceive,” said Georgie Donahue, 
program administration direc-
tor with the Community Action 
Agency of St. Louis County Inc. 
(CAASTLC). “We have also made 
the application process as simple 
as possible. Customers can ap-
ply online or print out a hard 
copy and bring it to CAASTLC 

headquarters. These combined 
changes are significant and will 
go a long way in helping Missouri 
families,” Donahue said.

For more information on the 
state’s LIHEAP changes and to 
learn if you qualify, visit Ameren-
Missouri.com/LIHEAP.

“The ongoing impacts of the 
pandemic, combined with the 
holiday season, can put fami-
lies in a tough situation when it 
comes to paying their bills,” said 
Tara Oglesby, vice president of 
customer experience for Ameren 
Missouri. “Thousands of custom-
ers have taken advantage of these 
programs in 2021. In 2022, we 
want others to reach out for help, 
especially now that even more 
funding is available.”

For customers with moderate 
incomes who don’t qualify for LI-
HEAP but have been impacted fi-
nancially by COVID-19, Ameren 
Missouri created the Clean Slate 
program. This $1.2 million en-
ergy assistance fund has already 
helped thousands of Missouri 
families with their utility expens-
es. More than half of the funding 
is still available. Through Clean 
Slate, qualifying customers may 
receive up to $750. To learn more 
and apply, go to AmerenMis-
souri.com/CleanSlate.

Another resource available 
to customers is the Dollar More 
program. In addition to customer 
contributions, Ameren Missouri 
recently added another $50,000 
to this fund for income-eligible 
households. If you’re struggling 
with energy bills – or if you’d like 
to donate $1 per month to help 
those who are, check out Dollar 
More.

To keep a closer eye on your 

energy usage every month, sign 
up for an online account. You can 
log in from your phone or com-
puter any time to see how and 
when you use energy, your next 
month’s bill projections, and sign 
up for alerts to help you manage 
your usage.

About Ameren Missouri
Ameren Missouri has been 

providing electric and gas ser-
vice for more than 100 years, and 
the company’s electric rates are 
among the lowest in the nation. 
Ameren Missouri’s mission is to 
power the quality of life for its 1.2 
million electric and 132,000 nat-
ural gas customers in central and 
eastern Missouri. The company’s 
service area covers 64 counties 
and more than 500 communities, 
including the greater St. Louis 
area. For more information, visit 
Ameren.com/Missouri or follow 
us on Twitter at @AmerenMis-
souri or Facebook.com/Ameren-
Missouri.

About Community Action 
Agency of St. Louis County Inc. 
(CAASTLC)

While some agencies were es-
tablished throughout the United 
States in 1964, Community Ac-
tion Agency of St. Louis County 
Inc. (CAASTLC) was established 
in 1968. CAASTLC manages more 
than twenty-two programs and 
services for low-income people 
in need, including job training, 
financial education, drug and al-
cohol classes, energy assistance 
services, and the Seeds of Hope 
Community Farm, an initia-
tive to offer food empowerment 
to communities located in food 
deserts. For more information 
about CAASTLC Inc., visit www.
caastlc.org or call (314) 863-0015.

Send Your public Event Information and 
News Releases to

Lakebusjournal@gmail.com
please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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EMA director brings numerous entities together to 
make Camden County as safe and prepared as possible
By Nancy Zoellner

Current thinking defines four 
phases of emergency manage-
ment as mitigation, prepared-
ness, response, and recovery. 
Although Samantha Henley, 
director of Camden County’s 
Emergency Management Agen-

cy, can’t do much about the first 
phase, which involves objec-
tives like keeping homes out of 
floodplains, engineering bridges 
to withstand earthquakes, and 
creating and enforcing effective 
building codes to protect proper-
ty, she’s doing everything she can 
to address the other three. 

Since she took over as director 
in August, she has worked with 
government officials and emer-
gency responders to overhaul the 
county’s Local Emergency Op-
erations Plan (LEOP). She’s also 
established backup emergency 
operations centers on both sides 
of the Lake in Camden County 
and she continues to improve 
training and preparedness mea-
sures for the all-volunteer Com-

munity Emergency Response 
Team (CERT). 

But Henley didn’t stop there. 
She also established a program to 
meet with local groups and busi-
nesses to help them assess their 
buildings, then develop plans so 
they can be prepared in the event 

of a disaster. In coming weeks, 
she’s planning to meet with 
churches and other organiza-
tions about serving as emergency 
warming and cooling centers or 
possibly emergency shelters.

“We’re a first-class county. We 
owe it to our residents and busi-
ness owners to provide them 
with first-class emergency re-
sponse services,” she said.

The LEOP, adopted by Cam-
den County in January 2022, was 
developed with assistance from 
former EMA Directors Ron Gen-
try and Rod Sederwall as well 
as 33 businesses, organizations, 
and agencies. It establishes the 
protocol that will be used to “save 
lives, minimize injuries, protect 
property, preserve functioning 

civil government, and maintain 
economic activities essential to 
their survival and recovery from 
natural, technological/man-
made, and war related disasters.” 

The LEOP will accomplish that 
by providing detailed, step-by-
step guidelines for conducting 
an efficient, effective, and coor-
dinated emergency response, 
including evacuation, using all 
available resources. 

“I was extremely pleased that 
we had such buy-in from others in 
the county. To bring 33 different 
groups together at the table and 
to see the amount of cooperation 
and effort that everyone was will-
ing to put forth was mind-blow-
ing! Residents and business own-
ers in Camden County should 
be very pleased that so many are 
concerned about their safety and 
wellbeing,” she said.

The completed plan is now 
available online at https://ema-
camdenmo.org/leop/

Henley said while overhauling 
the local emergency operation 
plan, it came to her attention that 
the county didn’t have any back-
up emergency operations centers 
(EOC) identified. 

“The primary EOC is the office 
on 12 VFW Road in Camdenton. 
Because of our proximity to the 
courthouse, we were concerned 
that we wouldn’t have a backup 
if both the EOC and the court-
house were wiped out at the same 
time,” she explained, adding that 
the first thing she did was get in 
touch with Shannon Sullivan 
at the Village of Four Seasons. 
“The Village has supported and 
promoted the CERT program 
and they have encouraged emer-
gency preparedness. They even 
have their own emergency man-

agement director and emergency 
response trailer, so they were al-
ready well on their way to have 
what we would consider a back-
up emergency operations center. 
Being able to co-locate with the 
Camden County Sheriff’s Of-
fice, which has a substation in 
the lower level of Village Hall, in 
an emergency will be extremely 
beneficial to both of us.”

Once she had the eastern 
side of Camden County covered, 
Henley contacted Joe LaPlant, 
chief of the Sunrise Beach Fire 
Protection District, to cover the 
west side. “Because of his back-
ground – especially understand-
ing emergency management – he 
was immediately on board and 
said Station 1 was large enough 
to allow the EMA to have its own 
room to set up a full operation 
center. The speed by which these 
two backup centers was estab-
lished was absolutely astound-
ing. It really speaks to how much 
our emergency response agen-
cies want to cooperate.” 

Henley also wanted to step up 
CERT training and better orga-
nize the group so she recruited 
Tim Giedd to serve as volunteer 
CERT coordinator Ranita Jones 
to take the job of assistant CERT 
coordinator.

“Bringing CERT around has 
definitely been a labor of love. 
Moving any organization for-
ward can be difficult. Moving 
forward through a pandemic 
can be nearly impossible! How-
ever, we pushed through and 
although not everyone felt com-
fortable participating, in the last 
few months several members 
have trained directly with the 
emergency responder agencies 
that CERT serves,” he said. “We 

were invited to participate in 
the search and rescue training 
with the Osage Beach Search and 
Rescue Team, we’ve done land-
ing zone trainings with Sunrise 
Beach Fire, and we’ve done traffic 
control training with the Osage 
Beach Police Department. We’re 
not only learning from profes-
sionals, we’re getting to know the 
people we’ll be working with in 
an actual emergency, and that’s 
invaluable.” 

With those major tasks out of 
the way, Henley has also start-
ed conducting severe weather 
walk-throughs at businesses, or-
ganizations and churches who 
request them, performing safety 
assessments free of charge. “I 
look at the building and identify 
safe places in the event of things 
like straight-line winds or tor-
nadoes. I also look to see if they 
have an AED onsite – other safety 
items.” 

“Something we’re very con-
cerned about is that we currently 
have no public shelters in Cam-
den County. It’s a huge problem 
to tackle and will probably take 
a team to put together options 
because there are so many mov-
ing parts. We’re starting out by 
finding places willing to operate 
as warming and cooling centers, 
which can be open during nor-
mal business hours and have a 
much lower liability,” she said. “I 
took office in August of this year 
so I’m pleased with what we’ve 
been able to accomplish so far – 
but we’re not done. My strategic 
plan, which is also on the LEOP 
page, lays out the plan of what 
this office needs to accomplish 
over the next two years. We have 
plenty of work to do!” 

Camden Co MO Emergen-
cy Management Agency 
Backup EOS locations 
chosen.  provided
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Mortgage $ense
Factors that 
Determine 
Your 
Mortgage 
Interest 
Rate

Interest rates are still very low 
making it a fantastic time to buy 
or refi nance a home at the Lake of 
the Ozarks. Our mortgage lenders 
in Osage Beach, MO are constantly 
tracking interest rates. When looking 
to secure a loan, the interest rate is 
an important factor. It’s essentially 
the rate you are charged to borrow 
money. The interest you pay on a 
loan can be a signifi cant amount, es-
pecially when paying toward it over 
30 years. Team Lasson, knows how it 
is important to get the best rate pos-
sible for your loan and we work hard 
each and every day to do just that 
for our clients. While there is a na-
tional average for interest rates, each 
individual applicant may receive a 
different rate, when applying for a 
home loan. There are many factors 
that come into play when determin-
ing the mortgage interest rate you 
receive. Take a look below at some of 
the factors that can have an impact 
on your rate. 

purpose & Loan Type
The purpose of the home you’re 

purchasing can have an impact on 
your overall interest rate (i.e., Pri-
mary Home, Second Home, Invest-
ment Property, etc.). The type of 
loan you’re securing can become a 
determining factor on your interest 
rate, as well. It’s best to speak with a 
local mortgage lender to be aware of 
all the loan options for your specifi c 
needs. 

Loan-To-value
The total loan amount vs. the pur-

chase price or appraised value for a 
refi nance of the home may deter-
mine the rate of interest you’ll pay 
on your loan. The amount of down 
payment you plan to pay can impact 
your interest rate as well as deter-
mine whether or not you will need 
to carry Private Mortgage Insurance. 

Credit Score
Your credit score is your rating of 

how well you manage your money 
and repay debts, among other things. 
A strong credit rating can help you 
secure a loan at a lower interest rate. 
A good score proves to the lender 
that you are likely responsible with 
your money and much more likely to 
make your payments in a responsible 
manner. 

Overall Economy
The market sets the overall market 

rate and is the main factor in deter-
mining the interest rate on a home 
loan. Infl ation and employment rates 
give lenders an idea of how healthy 
the market is as a whole. If the eco-
nomic environment is strong, interest 
rates tend to rise.

Now that you’ve learned about 
many of the factors used to deter-
mine an interest rate, you can feel 
more confi dent and prepared as you 
plan to purchase a home at the Lake 
of the Ozarks. Our team is here to 
make the entire process a breeze! 
Call (573) 746-7211 or visit our 
website at www.yourlakeloan.com 
for more information.

Follow me on Twitter or Connect 
on LinkedIn
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Send Your public Event Information and 
News Releases to

Lakebusjournal@gmail.com
please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668

Your Home Loan...Your Way
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continued from page 8
Department of Natural Resources, 
and there’s another grant called 
the Land and Water Conservation 
Fund, which cities can use for trail-
heads and parks on their property. 
So at the community assessment 
meetings, we go through an as-
sessment form and we talk about 
the different grant opportunities.”

Kelly said because the National 
Park Service out of the Omaha of-
fice has adopted the Rock Island 
as one of their projects, their rep-
resentatives would also be at the 
meetings. 

“They’re partnering with us and 
providing primarily technical as-
sistance to the communities. For 
instance, if a community is inter-
ested in providing other trail ac-
cess points, safe routes to schools 
or trailhead design, they’ve got re-
sources, including architects and 
designers, that the community can 
tap into,” he said. “They’ll also be 
providing an ‘experienced worker’ 
that will work with us about six 
months to help coordinate the 
community assessment meet-
ings, do research on the corridor, 
and look at things like licenses 
and leases, and if businesses have 
crossings, driveways or utility 
crossings – things that, when we 
inherited the corridor, came with 
it.”

Kelly said they hope to have 
their initial planning process 
wrapped up by the end of June. 
By that time they’ll have a better 
idea of funding so they can put 
together a development plan that 
will, among other things, deter-
mine the location of the trailheads. 
Trailheads, which provide park-
ing, restrooms, an information 
kiosk, and other amenities, are lo-
cated about every 10 miles on the 
Katy Trail. Kelly said they’re look-
ing at something similar for the 
Rock Island. 

“We’ve had the Katy Trail for 
more than 30 years so we have a 
lot of experience with rail trails 
and the best way to plan them. We 

found that’s a really good distance 
because it puts them about an 
hour apart and typically in com-
munities,” he said.

The cost to develop the Rock 
Island Trail has been estimated 
at $100 million. The Missouri De-
partment of Economic Develop-
ment pledged $2.7 million through 
grant funding received from the 
federal Economic Development 
Administration and the Missouri 
State Parks Foundation has raised 
nearly $1 million. They will also 
be seeking private and business 
investments. However, the great-
est boost could come from Gov. 
Parson, who, in his State of the 
State address, announced that to 
help expand tourism and solidify 
the state park and conservation 
network, his proposed budget 
included $69 million to start con-
struction on the Rock Island Trail. 
“We can help establish the largest 
circular rail-to-trail network in the 
United States and a world-class, 
one-of-a-kind destination for trav-
elers coming to Missouri while 
also supporting businesses and 
creating jobs.”

Kelly said a study of the Katy 
Trail conducted about 10 years 
ago showed it had an annual eco-
nomic impact of about $18 million 
– and that didn’t include increases 
in property values. “You’ve got a 
few larger towns on the Rock Is-
land but for the most part, they’re 
small communities, and that’s 
where I believe you’ll see an even 
greater economic impact,” he said.

In the meantime, an explorato-
ry committee has been formed to 
look into the possibility of devel-
oping a network of trails through 
the Lake of the Ozarks area. Sev-
eral years ago, there was talk about 
building a trail that would connect 
to the Rock Island Corridor in El-
don, circle the Lake, and then re-
connect to the Rock Island in Ver-
sailles but with the delays in that 
project, the Lake trail didn’t move 
forward.

Rail Trail system is 
on the right track

SLOW DOWN
GET OVER

Presented as a Public Service Message from the 
Missouri State Highway Patrol. Don’t text and drive. Buckle Up.
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BUSINESS NETWORKING

FEB. 15th, 2022 • 5-7p.m.
Join us at: Sponsored by:

Edward Jones - Dylan Carver
1026 Palisades Blvd., Ste. 11, Osage Beach 

(573) 348-1450

929 Chef St.
Premium Outlet Mall. Osage Beach

 573-302-1500

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

Based on information from the Association of Realtors from Jan 1 2018 thru Dec. 31, 2021 

Michael Elliott has been sell-
ing real estate at the Lake of the 
Ozarks since 1981.  He is one of 
the most respected brokers in the 
area and operates a boutique of-
fi ce focused on personal service.  
If you would like to work with 
Michael in the sale or purchase of 
property, or have interest in a ca-
reer in real estate, contact him at 
573.365.SOLD or cme@yourlake.
com  or stop by C. Michael Elliott 
& Associates located at 3738 
Osage Beach Parkway.

WIPERS ON?
LIGHTS ON.
IT’S THE LAW.
Presented as a Public Service Message from the Missouri State Highway Patrol. 
Don’t text and drive. Buckle Up.
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For more information about our luxury
periodicals, please check out any of our websites.

Be a part of our award-winning publications in 2021

Lake of the Ozarks Second Home Living
Published quarterly

Lake of the Ozarks Million Dollar Homes
Published twice a year

Official Shootout Program Guide
Published annually

Cabo Living
Published three times a year

Lake Relo
Published twice a year

KC Options
Published once a year

SPI 2021 Covers Ad_Aquapalooza Guide_1-FINAL.indd   1 6/11/21   3:05 PM
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Managing Rental Property
The Digital 
Age

Once upon a time you 
would call (by physically dial-
ing a rotary phone) and ask a 
vacation rental company to 
mail you a brochure showing 
a few pictures of their prop-
erties. You had to sometimes 
call the operator to get a 
phone number for a far-away 
place where you wanted to 
vacation and you could only 
call them during business 
hours!

Today we have the internet 
with 24/7 availability. We can 
type in “vacation rentals lake 
of the ozarks” and there will 
be an entire page full of pos-
sible rentals right at our fi n-
ger tips. No more mailing bro-
chures and other information.

And just as renters search 
for their rental in a whole new 
way, they also expect modern 
amenities when they arrive at 
their rental home or condo. 
Gone are the 21” box televi-
sions (that weighed hundreds 
of pounds), vhs or dvd players, 
land line phones, physical keys 
and guest information books. 
Today guests can enjoy large 
fl at screen smart televisions 
with access to streaming ser-
vices, allowing them to watch 
just about anything they wish 
at the time of their choosing. 
They can even access their 
own personal accounts at the 
property they are renting!

Our properties no longer 
have land-line phones. Almost 
everyone has a cell phone 
today and for the most part 
the reception is pretty good 
all around the Lake (although 
there are a few exceptions). If 
you think about it, where we 
once called a location, today, 
we call a person. Gone are 
the days of hearing “hello, 
this is the Smith’s residence”. 
Also, our rental properties 
now have keyless entry. No 
keys to lock in the property or 
lose at the bottom of the lake. 
The biggest worry today is re-
membering your entry code.

Also gone are paper con-
tracts. At one time we would 
make a reservation, mail two 
copies of the contract to the 
guest along with a return 
envelope and then the guest 
would sign and return a copy 
of the contract. This process 
could take seven to 14 days to 
complete. Today we can send 
a contract and have the guest 
sign and return within a mat-
ter of minutes!

Until recently we would 
also leave a guest informa-
tion book with arrival and 
departure instructions for our 
guests, as well as informa-
tion on boat rentals, attrac-
tions, restaurants and other 
information on things to do 
around town. Now we have 
clear refrigerator magnets 
with paper inserts complete 
with all of the arrival and 
departure instructions along 
with the rules and regula-
tions, 911 address, Wi-Fi info, 
etc. In addition, you can (as 
we have) set up a small web-
site and load it will as much 
information as you would like 
and just have the address on 
the fridge for your guest to be 
able to access.

Russell Burdette is the 
owner/broker of Your Lake 
Vacation, a professional vaca-
tion rental management com-
pany at the Lake of the Ozarks 
since 1986. If you would like 
more info on renting your 
home or condo as a vacation 
rental, please call 573-365-
3367 or e-mail russell@your-
lakevacation.com.

Russell Burdette

555 Marshall Dr, Saint Robert, MO 65584
573-336-5359

Playing all your current favorites!
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Crossword Puzzle
ThEME: SUpER BOWL
ACROSS
1. Shout from a ship?
5. Shout from the bleachers
8. ____ and don’ts
11. Infamous Henry’s number
12. One with COVID, e.g.
13. Fighter jet button
15. Resting stops
16. Not guilty, e.g.
17. One of Singapore’s official 

languages
18. *Home of last year’s Super 

Bowl winners
20. Armor chest plate
21. *Given name of 2011 Super 

Bowl MVP
22. African grazer
23. Greek woodland deities
26. Ramones’ hit “I Wanna Be 

____”
30. Big fuss
31. Like certain Chili Peppers (2 

words)
34. Cattle call goal
35. Scatterbrained
37. Bonehead
38. In a different direction
39. Jeté in ballet
40. More so than eggy
42. Conducted
43. Christmas firewood (2 words)
45. Annotator and commentator
47. Soda-pop container
48. Unpleasant and offensive
50. SWAT attack, e.g.
52. *Super Bowl I and II winning 

coach
55. Pertaining to a pope
56. Cain’s unfortunate brother
57. Gives a hand
59. Anoint
60. Bébé’s mother
61. Season to be jolly
62. *Most Super Bowl wins by 

one team
63. Snoop
64. Carhop’s load

Solution on page 23 
dOWN
1. *Roman number of this year’s 

Super Bowl
2. “___ Misbehavin’”
3. Santa Maria’s traveling partner
4. Despair in the face of obstacles
5. “The Hobbit” hobbit
6. “Caribbean Queen” singer
7. Colloquial approval
8. Cold cuts counter
9. South American tubers
10. Pig’s digs
12. Not dense
13. Make corrections
14. *Florida team with no Super 

Bowl appearances
19. Return punch
22. Come and ____ it
23. Lamentably
24. Bye, to Edith Piaf
25. Bottom line
26. *2022 Super Bowl stadium
27. Upholstery choice
28. *Archie to Super Bowl MVPs 

Peyton and Eli
29. Exploits
32. *Super Bowl Halftime show 

Snoops’s “last name”
33. Hardly a beauty
36. *Like some teams
38. Oenophile’s concern
40. Many, many moons
41. Empower
44. Big Dipper’s visible shape
46. Oppressive ruler
48. On the wagon
49. Nail salon board
50. Feminine of raja
51. Mt. Everest to Earth
52. Aladdin’s light
53. Christian of fashion
54. Result of a brainstorm
55. Rudolf Nureyev’s step
58. Stallone’s nickname

CLEANERS
WASH & FOLD

COMMERCIAL 
WASH & FOLD

573-348-6500
5980 MAYER COURT • OSAGE BEACH

DRY CLEANING • ALTERATIONS • SHIRTS
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Crosswords Solution

Cabinets | Countertops | Kitchen & Bath Faucets and Fixtures | Custom Showers | Appliances

924 Hwy 42, Osage Beach, MO
573-348-4464 | dkbshowroom.com

Let our creative design associates 
help you choose the right products 
to create your next kitchen, bath or 

one of a kind space. 

NEW 
KITCHEN
New 
Year ?

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         
573.348.1731        
www.goldenruleinsurance.com   

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         
573.348.1731        
www.goldenruleinsurance.com   

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         
573.348.1731        
www.goldenruleinsurance.com   

continued from page 1
explain the process. At a sub-
sequent meeting, Hasty told al-
dermen that he and committee 
members were able to speak with 
85 business owners in the pro-
posed TDD area and found that 
the vast majority were in support 
of the move and willing to sign a 
letter of support.

Mitchem said since that time, 
a number of the business people 
donated money to help promote 
the plan. However, the city wasn’t 
allowed to take a position on the 
TDD. “We simply present the 
facts and provide for community 
involvement.”

He also said that because the 
majority of both the business 
owners and the property owners 
are in favor of the TDD, he doesn’t 
have a “Plan B.”

A summary of economic de-
velopment tools was created by 
Gilmore Bell, a public finance 
law firm specializing in public fi-
nance transactions.

According to the report, a 
TDD, which is a separate politi-
cal subdivision of the state, may 
be created pursuant to Sections 
238.200 to 238.275 of the Revised 

Statutes of Missouri, as amended 
(the “TDD Act”) to fund, promote, 
plan, design, construct, improve, 
maintain, and operate one or 
more projects or to assist in such 
activity. “Project” includes any 
bridge, street, road, highway, ac-
cess road, interchange, intersec-
tion, signing, signalization, park-
ing lot, bus stop, station, garage, 
terminal, hangar, shelter, rest 
area, dock, wharf, lake or river 
port, airport, railroad, light rail, 
or public mass transportation 
system and any similar or related 
improvement or infrastructure.

Before construction or funding 
of any project (except for public 
mass transportation systems), the 
TDD must submit the proposed 
project to the Missouri Highways 
and Transportation Commis-
sion for its approval. According to 
Rohrer, the TDD was submitted 
to the commission in mid-2021 
and after a few minor changes in 
wording were made, it was ap-
proved. A notice of the plan ask-
ing for comments from the public 
was published in the Eldon Ad-
vertiser. Rohrer said no negative 
comments were received.

TDD for Bagnell Dam Blvd

Send Your public Event Information and 
News Releases to

Lakebusjournal@gmail.com
please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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BENNE MEDIA
160 N. Hwy. 42 - Kaiser, MO 65047 • (573) 348-1958

3 GREAT EVENTS
BENNE MEDIA PRESENTS THESE FUN LAKE OF THE OZARKS EVENTS!

Join us Saturday 
March 12th on the Bagnell 

Dam Strip at 1pm to 
celebrate this traditional 

American holiday!

Come out and join us 
along with thousands of 

others Saturday 
July 16th at 12pm at 
Captain Ron’s on the 

34.5MM for the Lake’s 
Largest Single Family 

Boating Event!

Live Music starts
at Noon!

August 27 & 28 
Captain Ron’s on the 

34.5MM will once more 
play host to the fastest 

boats in the world!
More than 100 drivers 

and their craft will vie for 
the title of fastest-

The Top Gun!
Since 2008 the event has 

raised $2,900,000 for 
local area charities!
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CAMDENTON
OSAGE BEACH
(573) 348-5073

90% automatic 
tarp cover, less 
time spent 
getting your boat 
covered and more 
time on the water

Custom fit tarp 
that is mold and 
mildew resistant to 
ensure boat stays 
clean and free of 
any outside debris

www.lincoln-marine.com

Lincoln Marine
579 State Hwy Y, Eldon, MO 65026

573-745-0154

HIGH DIVE
Dock Ladders In-Stock

EZSTEP
&

Make Lake Life Easier
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Crabco LLC

Custom Dock Construction

SUPPORT  
OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •  24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |  Hwy  5 & Lk Rd 5-31 • Sunrise Beach

Certified Dock Builders

MartyMarty yrde’sByrde’sB
Lake of the Ozarks

1286 Bagnell Dam Blvd - (573) 240-2274 - Open 11am Daily

Live Music
& Late Night

Eats!

What More 
Could You 
Ask For?

powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | cONTAcT US NOw!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
business when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 37 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, 
Pontoons, Fishing Boats, 

Waverunners & more
Boat Lifts to support up to 

20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

ECONO
BOAT LIFT SYSTEMS

ECONO
BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

SHALLOW 
WATER 
LIFTS

AVAILABLE!
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

All About Boats 
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100 
mtylersanders@yahoo.com 
www.boatozarks.com
Aqua Pest Solutions, LLC 
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com
Atlas Docks, LLC 
248 Keystone Industrial Park Dr 
Camdenton MO 65020(573) 346-3625 
jason@atlasdocks.com 
www.atlasdocks.com
B & M Manufacturing Company 
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net
Benne Media 
160 Highway 42 Kaiser MO 65047 
(573) 348-1958 gsullens@mix927.com www.
lakebusjournal.com
Bergers Marina 
PO Box 517 Lake Ozark MO 65049 
(573) 365-2337dan@bergersmarina.com 
www.bergermarina.net
Big Thunder Marine 
3401 Bagnell Dam Blvd., Lake Ozark MO 65049 
(573) 365-4001  
sales@bigthundermarine.com 
www.bigthundermarine.com
Boat-WrX, LLC 
4363 Osage Beach Parkway Osage Beach MO 
65065 (573) 836-8042  
joe@boat-wrx.com www.boat-wrx.com
BoBo Ladders 
PO Box 280 Moberly MO 65270 
(660) 651-3562 sales@boboladders.com 
www.orschelnproducts.com
Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A 
Osage Beach MO 65065 
(660) 492-2720 nowakebob@gmail.com 
www.bobsnowakezone.com
Bridgeport Jet Ski Sales 
PO Box 186 Osage Beach MO 65065 
(573) 348-1020 
sales@bridgeportjetski.com 
www.bridgeportjetski.com
Buzz’s Board & Beyond 
3797 Osage Beach Parkway, F6 
Osage Beach MO 65065 
(573) 286-9664 
buzzsboardsbeyond@gmail.com 
www.buzzsboardsozark.com
Camdenton Area Chamber of Commerce PO 
Box 1375 Camdenton MO 65020 
(573) 346-2227  
info@camdentonchamber.com 
www.camdentonchamber.com
Captain Ron’s Bar & Grill 
PO Box 568 Sunrise Beach MO 65079 
(573) 374-5852duggan@usmo.com 
www.captainronsatthelake.com
Captain’s Choice 
PO Box 321 Osage Beach MO 65065 
(573) 216-0630boatliftremotes@gmail.com 
www.boatliftremotecontrol.com

Castaway Customs Midwest 
4181 Osage Beach Pkwy., Osage Beach MO 
65065 • (573) 693-9858 
mwinfo@castawaycustoms.com 
www.castawaycustomsmwsc.com
Catalyst Electric 
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 office@catalystelectric.com 
www.catalystelectric.com
Crabco/Rough Water Dock 
PO Box 1225 Sunrise Beach MO 65079 (573) 
374-0470 john@roughwaterdock.com 
www.roughwaterdock.com
D & B Dock, Inc. 
166 Sparrow Drive Climax Spring MO 65324 
(573) 347-2327 dbdock@att.net www.
dbdocks.com
Dock Dealers 
87 Sorrento Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com
Dock Realty/Dock Lifeguard 
PO Box 8 Lake Ozark MO 65049 
(573) 374-8849 dave@dockrealty.com www.
dockrealty.com
DockGlide 
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com 
www.dockglide.com
Dog Days, LLC 
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797 
barrettrestaurants@gmail.com 
www.dogdays.ws
Econo Lift Boat Hoist Inc. 
PO Box 377 Camdenton MO 65020  
(573) 346-7161  
econoliftmegan@gmail.com 
www.econolift.com
Fibersteel Boat Lifts 
3910 N OLD HWY 5 Camdenton MO 65020 
(573) 346-9688 fibersteelsales@gmail.com 
www.lakeboatlifts.com
First State Bank Mortgage 
4655 B Osage Beach Parkway 
Osage Beach MO 65065 (573) 746-7211 
mlasson@fsbfinancial.com 
www.yourlakeloan.com
Firstmate Yacht Services 
PO BOX 1356 Lake Ozark MO 65049  
(573) 216-2050 dave@fmys1.com 
www.firstmateyachtservices.com
Firstmate, Inc. 
410 Century Business Drive Labadie MO 
63055 (866) 570-9707 
support@firstmatecontrols.com 
www.firstmatecontrols.com
Formula Boats of Missouri 
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000  
chadn@formulaboatsmo.com 
www.formulaboatsmo.com
G & G Marina 
1528 Maritime Lane Roach MO 65787 
(573) 346-2433 larry@ggmarina.com  
www.ggmarina.com

Gannett Media Group 
494 Short Street Osage Beach MO 65065 
(573) 424-0881 lhess@gannett.com

Golden Rule Insurance Agency 
PO Box 810 Osage Beach MO 65065 
(573) 348-1731 
nick@goldenruleinsurance.com  
www.goldenruleinsurance.com
H & H DockWorks, LLC 
18 Penrose Drive Eldon MO 65026 
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net
HydroHoist of the Ozarks 
448 South Main Laurie MO 65037 
(573) 346-7505 
lakeoftheozarks@boatlift.com 
www.boatlift.com
Iguana Marine Group 
4773 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-9532 
info@iguanamarinegroup.com 
www.iguanamarinegroup.com
Jennings Insurance Group 
4732 Osage Beach Parkway, Suite Osage 
Beach MO 65065 (573) 693-9443 
admin@jenningsinsurancegroup.com www.
jenningsinsurancegroup.com
Kelly’s Port 
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com 
www.kellysport.com
Kwik Kar Dockside Boat Cleaning 
3730 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8460  
Jesse.Witt@kwikkarmo.com 
www.kwikkarmo.com/dockside
L O Profile 
PO Box 1457 Lake Ozark MO 65049  
(573) 365-2288 jennifer@lakeprofile.com 
www.loprofile.com
Lake Area Chamber of Commerce 
PO Box 1570 Lake Ozark MO 65049 
(573) 964-1008 info@lakeareachamber.com 
www.lakeareachamber.com
Lake Media 
415 South Maple Eldon MO 65026 
(573) 392-5658  
tvernon@vernonpublishing.com 
www.lakenewsonline.com
Lake of the Ozarks Convention & Visitor Bur 
PO Box 1498 Osage Beach MO 65065 
(573) 348-1599 heather@funlake.com www.
funlake.com
Lake Printing Company 
6815 Hwy 54 Osage Beach MO 65065 
(573) 346-0600 
randy.wilson@lakeprinting.com 
www.lakeprinting.com
Lake West Chamber of Commerce 
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com
Lake West Marine, LLC 
350 South Main Laurie MO 65037 
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com
LakeExpo 
PO Box 1805 Osage Beach MO 65065 
(573) 207-9004 brent@lakeexpo.com www.
lakeexpo.com

Lakefront Living Realty 
4631 Windsor Drive Lake Ozark MO 65049 
(573) 693-1613 stacey@lakefrontliving.com 
www.lakefrontliving.com/mo
Laurie Tent & Event Rental 
14120 North State Hwy 5 Sunrise Beach MO 
65079 (573) 374-8368  
laurietentrental@gmail.com 
www.laurierental.com
LOTO Lift, LLC 
4971 Old Route 5 Camdenton MO 65065 
(573) 873-6058 lotolift@gmail.com 
www.lotolift.com
Marine Concepts, LLC 
415 Kaiser Industrial Park Kaiser MO 65047 
(913) 908-7223 marineconcepts@ymail.com 
www.worldsbestboatcover.com
MarineMax 
3070 Bagnell Dam Blvd Lake Ozark MO 
65049 (573) 365-5382  
dale.law@marinemax.com 
www.marinemax.com
Marty’s Marine 
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023  
sales@martysmarine.com  
www.martysmarine.com
Midwest Boating Center  
3007 Bagnell Dam Blvd., Lake Ozark MO 
65049 • (573)286-6079 
jason@midwestboatingcenter.com 
www.midwestboatingcenter.com
Midwest Touchless Boat Covers 
613 SE Brentwood Lee’s Summit MO 64063 
(816) 985-6542  
boatcoverguy@outlook.com 
www.midwestboatcovers.com
Nauti Renovations 
22024 Saddlefield Court Warrenton MO 
63383 (636) 359-5833 
nautirenovations@gmail.com 
www.aquatraction.com
One Source Services, LLC 
305 North Locust Street Linn Creek MO 
65052 (573) 502-9350 
marty@onesourceservices.net 
www.onesourceservices.net
Otto Construction Inc. 
PO Box 1821 Lake Ozark MO 65049  
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz
Paradise Upholstery & Canvas, LLC 
1136 Spring Valley Road Osage Beach MO 
65065 (573) 216-7214  
pete@paradiseupholstery.com 
www.paradiseupholstery.com
Performance Boat Center 
1650 Yacht Club Drive Osage Beach MO 
65065 (573) 873-2300  
brett@performanceboatcenter.com  
www.performanceboatcenter.com

Poly Lift Boat Lifts 
PO Box 135 Sunrise Beach MO 65079 
(573) 374-6545 mark@polylift.com  
www.polylift.com
Premier 54 Boat Sales 
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550 
rlmartin20@aol.com www.premier54.com

Premier Advantage Marine 
48 Beachwood Drive Sunrise Beach MO 
65079(573) 374-2231cody@premier54.com 
www.advantagemarineloto.com
RMI Golf Carts 
19882 West 156 St Olathe KS 66062 
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com
Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323 
spublishingco@msn.com  
www.lakeoftheozarkssecondhome.com
Summerset Boat Lifts, Inc. 
1165 Jeffries Rd Osage Beach MO 65065 
(573) 348-5073  
info@summersetboatlifts.com  
www.summersetboatlifts.com
Sunny’s Marina 
197 Hidden Acres Road, Lake Ozark, MO 
65049 • (573) 365-5333  
keely@sunnysmarina.com 
www.sunnysmarina.com
Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy Osage Beach MO 
65065 (573) 348-6575  
greg@surdykeyamaha.com  
www.surdykeyamaha.com
The Dock Box Guy, LLC 
PO Box 3627 Camdenton MO 65020  
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com
The Real Estate Book 
30 Old Duckhead Road Lake Ozark MO 65049 
(573) 219-0326 hcpagelake@gmail.com 
www.realestatebook.com/homes/usa/mo/lake-ozark
The Wagner Agency, LLC 
PO Box 724 Lake Ozark MO 65049  
(573) 302-0001 cwagner1@farmersagent.com  
www.lakeoftheozarksmarineinsurance.com
Trico Dock Company 
6000 Baydy Peak Road Osage Beach MO 
65065 (573) 348-2737 
patrick@openwaterdocks.com 
www.openwaterdocks.com
Village Marina & Yacht Club 
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com
Voyage Marine & Storage, LLC 
PO BOX 1060 Lake Ozark MO 65049  
(573) 365-5900  
info@voyagemarineandstorage.com 
www.voyagemarineandstorage.net
WP Controls, LLC 
232A South Main Street, Laurie, MO 65037 
(888) 841-4404 
twright@wpcontrolsllc.com 
www.wpcontrolsllc.com
Yacht Club Powersports 
4760 Formula Drive Osage Beach MO 65065 
(573) 348-6200 dan@ycpowersports.com 
www.ycpowersports.com
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LAKE OF THE OZARKS
February 2022

DON’T MISS THIS SEASON’S BOAT SHOW EVENTS!
St. Charles Boat Show - March 3-6 - St. Charles Convention Center

LOMDA In-Water Boat Show - April 22-24 - Dog Days
Clearance Boat Show - September 23-25 - Captain Ron’s


